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MESSAGE FROM THE CEO & CHAIRMAN

During the pandemic, we clearly saw the
benefits of being a company that has absorbed
sustainability and come a long way in the
digitalization process. Our digital infrastructure
will be one of the most important competitive

advantages in 2021.

Dear Stakeholders,

We have left an unprecedented year behind due to the
coronavirus pandemic. The virus did not only become a
health crisis, but has also affected the world economy.
According to the IMF, the cost of the pandemic to the
global economy will reach 28 trillion USD by 2025. While
nearly 500 million people have lost their jobs in 2020, G20
countries spent more than 12 trillion USD to offset the
effects of the pandemic.

Almost all industries have been adversely affected by the
pandemic, with the exception of a few business lines. In
almost every sector, production was interrupted due to
disruption of the supply chain. The global automotive
industry did not stay out of this equation. In Europe alone,
the automotive market shrank by 23.6 percent in 2020.
Moreover, 24.3 percent fewer cars and 18 percent fewer
light commercial vehicles were sold in Europe compared
to the previous year.

In addition to the difficulties in production during the
year, there were major disruptions in the supply chain
due to the different COVID-19 measures taken in different
countries and even different regions. It will not be easy for
the automotive supply chain, which has a very complex
structure, to return to normal again.

I guess that this process will have significant effects on
decision-making mechanisms in the automotive industry.
The pandemic has indicated that cost should not be the
only criterion when selecting the production locations in
automotive as is the case in other sectors. Following the
pandemic experience, it may be inevitable for the global
automotive manufacturers to shift their production bases

to reduce the sensitivity and fragility in their supply chains.

In the selection of new locations, variables such as the
proximity of that country to main markets, the logistics
and health infrastructure, manpower and efficiency will
come to the fore just as much as the cost advantage of
the premises itself. | believe that this fact will create a
serious advantage for our country. Since the automotive,
white goods, textiles and several other sectors are well
established in Turkey, and considering its educated work
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force, geopolitical situation, and the fact that it is closer
to Europe with its business practices, | believe the weight
of Turkey in the world will further increase in terms of
industry and production in the medium term.

The automotive market in Turkey has grown despite
the pandemic

In contrast to the developments in the world, Turkey

has experienced the most active period in recent years
in the new and second-hand vehicles market in 2020.
Completing the year 2019 with a shrinking sales volume
of 479,060 units, the automobile and light commercial
vehicle market grew by 61.3 percent with sales of 772,788
units in 2020 despite the pandemic, thus exceeding the
expectations. By the end of 2020, Turkey ranked sixth in
the European automotive sales with an increase of 61.8
percent compared to the 2019. It also ranked sixth in car
sales in Europe and fourth in European light commercial
vehicle sales.

Demand postponements caused by the contraction of the
automotive market in 2018 and 2019 undoubtedly played
an important role in the market size of Turkey coming

to this point. On the other hand, the increasing need for
individual mobility due to the pandemic has led to an
increase in demand in the automotive sector, including
the second-hand market. However, despite the sharp
rise in 2020, the size of the automotive sector in Turkey

is still below the market average of 10 years. But | find
the continuance of the rapid recovery of the automotive
sector, which contributes to 4-5 percent of the country's
GDP and employs more than 500 thousand people with
its main industry, sub-industry, distributors, authorized
dealers, service points and related business lines,
especially during the pandemic period more valuable.

As Dogus Otomotiv, we are ready for the new normal!
Since the early days of the pandemic, in order to meet
the urgent needs of both our customers’ and public
services' vehicles in every region of Turkey in a non-stop
manner, the continuity of our field operations was of
great importance. In this context, we have defined the

processes regarding health and safety, operations, and risk
management, and implemented all necessary measures
in a way to include the entirety of our operations, primarily
our employees, customers, distributors, and suppliers.

In order to manage operations centrally, the analysis

of critical processes and communication of activities

were carried out by our Emergency Management team.
The Occupational Health and Safety Boards, which
convened in parallel with the pandemic announcement,
followed the developments in the world and prepared

the necessary risk maps. Emergency action plans were
implemented immediately and all risk items were
covered. In line with our transparent commmunication
policy, our employees were regularly informed about
those plans. In doing so, we had very few colleagues who
got sick. Additionally, we established a 24/7 support line
for our employees covering different services such as
healthcare and psychological counseling.

At this point, | sincerely thank all members of the Dogus
Otomotiv family for the endless efforts they have shown,
and especially to all my colleagues in the field who do
not have the opportunity to work remotely due to their
duties.

By reviewing all our business processes, we have made
many improvements in terms of both health and
efficiency, including our different stakeholders, along
with our OEM, authorized dealers, service points and
customers. Although we were ready in terms of technical
infrastructure but we had not found the opportunity

to try it before, we realized that the remote working
model increased our efficiency exponentially. We moved
our trainings and corporate internal activities to online
platforms.

Global developments in both climate change and
sustainable finance in 2020 revealed the importance

of the private sector in creating a more sustainable
world. In addition, issues such as demographic change,
accelerating urbanization around the world, limited
resources, and technological progress seem to be on
the agenda of sustainability until 2030. These trends are
predicted to have significant effects on the operations
of all companies around the world and the behavior of
consumers. Many companies are shaping their strategies
and investments in order to exist in the future by
analyzing these trends now. Being a company that has
put sustainability at the center of its business strategy
since 2009 as a strategic priority has been our greatest
advantage in adapting to this rapid transformation
required by the pandemic.

Dogus Otomotiv's understanding of effective risk
management, which includes non-financial risks within
the framework of the holistic risk management approach
we have internalized, and our high adaptability to

rapidly changing conditions owing to crisis plans

we have created, enabled us to come out of this difficult
process undamaged. By maintaining a consistent and
meticulous compliance with corporate governance
principles, we raised our rating to 9.67.
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Our Digital Transformation strategy, which has been
carried out at the General Directorate of our Company
since 2017 and is among our priorities in the field of
sustainability, is of vital importance to us. In the pandemic,
we have clearly seen the benefit of the distance we have
come along and the efforts we have paid with the aim of
digitizing all our processes. We have created numerous
projects and solution teams by designating alternative
scenarios with our agile management approach, and

we have achieved a total benefit worth 18 million with

the projects completed in 2020. Therefore, our digital
infrastructure, which we have successfully integrated into
our business models, will be one of our most important
competitive advantages in 2021. We will continue to invest
in digital transformation in the coming years.

The innovations brought by the digital age not only affect
the way we work, but also the expectations of the business
world, and therefore the competencies we need. In 2020,
we designed the Digital Competence Development
Program to support these competencies and to

support the dominance of our employees using basic

and advanced technological applications. We included
our employees at all levels in basic digital awareness

and digital transformation training sessions. We also
introduced new technologies and concepts through basic
awareness video trainings for them. In addition, we have
designed different training programs for the upcoming
period to gain more comprehensive information on these
technologies. Thus, we are realizing our “upskilling” plans
by providing new skills to our colleagues from different
functions in their digital transformation journey.

Our Dogus Otomotiv Spare Parts and Logistics unit, which
prioritizes the digitalization investments in order to create
an effective and sustainable e-supply chain management
(industry 4.0) and produces projects for the continuous
improvement of the spare parts operating systems,
increased their safety stock levels in a timely manner and
with necessary amounts by evaluating the possibility of
suppliers working with low capacity at the beginning of
the pandemic process and by evaluating the risks that
may be encountered in the part procurement process.

By moving forward in coordination with our suppliers, we
ensured the supply of orders with close follow-up and we
met customer demands as quickly as possible. In addition,
we have applied all the hygiene and social distance rules
to our employees and to the employees of all our business
partners that serve in our fields.

With the acceleration of e-commmerce and digitalization
during the pandemic process, which had profound effects
on consumer habits and preferences in addition to its
economic and social effects, we caught the trend of the
changing market and fulfilled the demands and needs

of our customers under the best conditions. We have
ensured uninterrupted service using digital solutions to
meet the needs of our customers.

While our automobile and light commercial vehicle
sales figure reached 119,319 in 2020 with an increase of
48.8 percent compared to the previous year, our heavy
commercial vehicle sales were realized at the level of
1,157 units with an increase of 148.8 percent. We attained
a 15.4 percent retail market share in 2020 as our sales on
all vehicles increased by 49.4 percent. In addition to their
sales success, our brands continued their international
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success, which is referred to in service quality, in 2020.
While numerous model debuts that we organized during
the year have strongly supported our sales, our attack
with the electric models continued with new vehicles. The
Volkswagen Group, our main manufacturer, is taking firm
steps towards becoming the global leader of an electric-
based future with its effective electric vehicle policy,

the platforms it develops, and a broad range of electric
vehicles. The Group plans to invest 73 billion Euros in
electric vehicles and digital technologies over the next five
years. With an addition of 50 more models to the current
20 in production, we will have 70 fully electric models on
the world's roads by 2030.

In parallel with this goal, we will continue our electric

car attack in Turkey, which we started with Taycan and
meet the consumers with many models in the coming
years. On the other hand, we continue to develop the
charging station infrastructure where our customers can
travel uninterruptedly with their electric vehicles. In this
context, we completed the installation of 100 charging
stations throughout Turkey with an investment of 7.8
million TRY, including Turkey's fastest charging station
with three charging units of 350 kW positioned at the
Porsche Experience Center in Istanbul. At the same time,
we started working by forming a committee to establish
the Environmental Management System in 2020 for a
sustainable future. We will continue our investments in
this regard consistently in the upcoming period.

Much like 2020, 2021 seems to be an unpredictable
year. In addition to issues such as the vaccine's effect in
preventing the pandemic, topics about the possibility
of mutation or the 3rd wave, and geopolitical and
economic fluctuations also bring uncertainties for
2021. In this period, when it is significantly important to
understand the rapidly changing consumer sensitivities
and expectations, it will be inevitable for automotive
companies to reconsider their business models and

to implement more creative, more flexible, and more
efficient working methods for the sake of repairing the
economic damage and sustainability.

Increasing individual mobility will increase the expectations
from the automotive sector for a more qualified time spent
on the road beyond driving comfort. While automotive
manufacturers have to develop faster and more dynamic
solutions to meet this expectation of customers and
provide value-added services, data-connected services
such as connection services, seasonal service applications,
navigation, and software updates will create a brand new
market. According to a study conducted by McKinsey

& Company, the income generated by automotive
companies from value-added services will exceed the
revenues from after-sales services in 2030.

As Dogus Otomotiv, we are making preparations for the
post-COVID era by evaluating all possibilities. In this new
period, as always, our primary priority will be to move
forward by drawing lessons from the crisis, to work with
a data-oriented and efficient approach, to adapt to new
conditions with agility, and to leave our markin a brand
new era.

Sincerely,

Emir Ali Bilaloglu
CEO & Chairman

DOGUS OTOMOTIV
IN BRIEF



CORPORATE PROFILE

Dogus Otomotiv, one of the leading players of
the Turkish automotive industry, ranks among
the top most admired and trusted brands

in Turkey thanks to its dynamic, customer
satisfaction focused service approach.

Dogus Otomotiv has continued to be one of Turkey’s
largest automotive companies in 2020. Dodus
Otomotiv prepares its business plans driven by the
vision of “creative service beyond expectations”, and
determines its corporate strategy on the goal of
“operating with a focus on customer satisfaction”.
Dogus Otomotiv boasts the widest brand and service
network in Turkey in its industry segment.

Dogus Otomotiv is the representative of 11
international brands and 12 affiliated product

groups, each the leader of its own segment, in the
fields of passenger cars, light commmercial vehicles,
heavy vehicles, industrial and marine engines, and
cooling systems. Dogus Otomotiv offers private and
corporate customers Volkswagen Passenger Cars,
Audi, SEAT, SKODA, Bentley, Lamborghini, Bugatti,
Porsche, Volkswagen Commercial Vehicles, and
Scania brands as well as a wide array of more than 80
models by these brands. The Company also competes
in the industrial and marine engines market with the
Scania Power Solutions brand, and in the cooling
systems market with Thermo King. Dogus Otomotiv
provides its customers services in second hand car
sales under the DOD brand.

Dogus Otomotiv adopts unconditional customer
satisfaction as the number one priority in its services,
and has one of the widest authorized dealer and
aftersales service networks in Turkey. More than

570 customer touch points across the country offer
Dogus Otomotiv's customers seamless, widespread
sales, aftersales, and spare parts services. Through
the Value and Interest Centre (DIM) founded in

2014 within the framework of customer satisfaction
efforts Dogus Otomotiv provides its customers road
assistance on a 24/7 basis.

Dogus Otomotiv is one of the most important players
of the Turkish automotive industry with more than
2,000 employees. The brands that Dogus Otomotiv
distributes rank among the top most admired and
trusted brands in Turkey thanks to their dynamic,
customer satisfaction focused service approach.
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Since its initial public offering in 2004, Dogus
Otomotiv shares are traded at Borsa Istanbul (BIST)
with the ticker symbol “DOAS. IS". The Corporate
Governance Rating score of Dogus Otomotiv has
further increased, reaching 9.67 in 2020 (2019: 9.65).

Dogus Otomotiv, which builds all of its business
processes in line with its environmental and social
responsibility approach, released its first Corporate
Sustainability Report in 2009, which also happened
to be a first in Turkey in this sector. Dogus Otomotiv
went on to undersign the UN Global Compact in 2010.
Dogus Otomotiv is listed for the 6th consecutive year
in the BIST Sustainability Index in 2020.

Aiming to make a positive difference in the overall
responsibility, awareness and perception in the
community toward traffic safety, the Company has
been carrying out social responsibility projects for

16 years without interruption since they were first
launched with the “Traffic is Life!” slogan in 2004.
Projects undertaken within the scope of the “Traffic
is Life!” corporate responsibility platform has received
numMerous awards to date.

Dogus Otomotiv is a member of Dogus Group,
active in six core businesses including automotive,
construction, media, hospitality & retail, real estate,
and energy. With over 300 companies and 18,000
employees, the Group serves its customers with
advanced technologies, highest brand quality and a
dynamic human resource.
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Dogus Otomotiv aims at delivering ultimate customer satisfaction as
number one priority in providing services, and boasts one of Turkey'’s
widest Authorized Dealer and Aftersales Service network.

1 nternational
brands and more
than 80 models

Over 570
customer touch
points

A total vehicle
park of 2.28 million

Providing
value to more
than 8.6 million
customers

A large
family
comprising more
than 2 thousand
employees

Yearly
925 thousand
vehicle entries
to Authorized
Services
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ABOUT DOGUS GROUP

The Dogus Group, founded in 1951, sets
standards for a better living by being at
the forefront of discoveries that shape

modern life.

The Dogus Group, founded in 1951, sets standards for

a better living by being at the forefront of discoveries
that shape modern life. Dogus, which aspires to be a
global house of best in class lifestyle brands that create
aspiration, not only for customers but also employees,
partners and even competitors, continues to work in

all of its fields of operation with the aim of becoming a
global player.

The Dogus Group, active in six core businesses
including automotive, construction, media, hospitality
& retail, real estate, and energy sustains its growth with
new investments in the areas of technology, sports, and
entertainment along with its current operations. With
over 300 companies and 18,000 employees, the Group
serves its customers with advanced technologies,
highest brand quality and a dynamic human resource.

The Dogus Group owes its success to a management
approach centered on customer satisfaction and
efficiency. As a result of this approach, the Group
continues to build strong partnerships with globally
reputable brands, and represent Turkey across the
world. The Dogus Group currently partners and
cooperates with some of the large global players
including: Volkswagen AG and TUVSUD in automotive;
Hyatt International Ltd. in tourism; the international
Azumi Group that holds under its roof brands such
as Roka, Zuma and Oblix in food & beverage; and the
South Korean SK Group in e-commerce.

The Dogus Group's management approach also
embodies a strong corporate citizenship awareness
that the whole society does and will benefit. In
launching social responsibility projects, the Group
always aims to leave a mark on people's life and make it
much better. The Group's social responsibility projects
are managed with the objective to help the society
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to create a progressive future; a modern lifestyle. The
Croup launches and carries out a variety of corporate
social responsibility and sponsorship projects,
particularly focused on culture and arts, sports and
education. Aware of its responsibilities in all the areas it
supports, Dogus Group acts with the vision of leading
the community by example, and contributes to the
economy and employment through its investments.

As a pioneer of change in Turkey, the Dogus Group
capitalizes on its broad network of services, knowledge
base and collaborations to attain its goals. The Dogus
Croup, driven by its vision of becoming a global

player that sets the standards and advances through
explorations, continues to consider the partnership and
investment opportunities that might be beneficial for
the nation’s economy.

MANAGEMENT REPORT



BOARD OF DIRECTORS

Emir Ali BILALOGLU
Chief Executive Officer & Chairman

Emir Ali Bilaloglu is an engineering
graduate from Die Technische
Universitat Berlin, with a master’s degree
from the same school. Mr. Bilaloglu
started his professional career in 1991

as Financial Control and Regional Sales
Manager at Audi AG headquarters in
Germany.

He joined Dogus Otomotiv in 2000 to be
in charge of Business Development and
Strategy, and in 2001, he relocated to
United Arab Emirates as the Founding
General Manager of Audi AG in Dubai.
Upon his return to Turkey in 2004,

Mr. Bilaloglu was appointed General
Manager - Audi and Porsche at Dogus
Otomotiv, and later the Chief Executive
Officer (CEO) in June 2007.

At the Ordinary General Assembly
Meeting of Dogus Otomotiv on 29 March
2018, Mr. Bilaloglu was unanimously
elected Chairman of the Board of
Directors. Mr. Bilaloglu also resumes his
role as Chief Executive Officer of Dogus
Otomotiv since 2007.

In addition to his role as the Chairman
of Dogus Oto Pazarlama, Mr. Bilaloglu
serves as Board Member at various
Dogus Group companies including
Dogus Holding, Yuce Auto, Volkswagen
Dogus Finance (vdf), Dogus Technology
and InvenDo.

Since March 2018, Mr. Bilaloglu has
been the President of the Automotive
Distributors’ Association (ODD). Mr.
Bilaloglu is also actively involved in

his roles as a member of the Turkish-
German Business Council Steering
Committee at DEIK (Foreign Economic
Relations Board), which provides
consultancy on foreign economic
relations, and Advisory Board member
of Turkey: Culture of Change Initiative
(TCCI) affiliated to Turkish Industry and
Business Association (TUSIAD). He is a
member of the Isik University's Board of
Trustees.

Gir CAGDAS
Vice Chairman

Gur Cagdas holds a bachelor's degree
in Political Sciences from Istanbul
University (1983) and a master’s degree
(1985) from the same University's School
of Business Administration, Institute

of Managerial Economics. He began

his career in 1986 as an Investment
Specialist at Eczacibasl Securities, and
later joined Vakiflar Bankasi to establish
the bank's Istanbul Securities Center,
which he managed until 1990. After
joining Dogus Group in 1990, he served
in a number of roles including Group
Manager of Capital Markets at Birlesik
Turk Korfez Bank, Assistant General
Manager at Garanti Securities, and
Garanti Investment and Trade Bank,
and respectively as General Manager,
Vice Chairman, and Chairman of Garanti
Asset Management. On January 1,

2016, Mr. Cagdas was appointed as

an Advisor to Chairman and Board
Member in a number of Dogus Group
companies. Mr. Cagdas has also served
as the President of Turkish Institutional
Investment Managers' Association
(KYD) from 2007 to 2014, during which
time he represented Turkey at the
European Fund and Asset Management
Association (EFAMA). He is currently
the Vice President of the Corporate
Governance Association of Turkey.

He served on the Board of Turkish
Institutional Investment Managers’
Association (KYD) as a member (2013-
2014) and later as Vice President (2015-
2018). He currently serves on the Boards
of a number of Dogus Group companies
as member, chairman and deputy
chairman, and is also a Board member
at Dogus Holding since 2019.
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Koray ARIKAN
Board Member

Koray Arikan, a mechanical engineering
graduate from Bogazici University,

with Harvard Business School (AMP)
and Virginia Commonwealth University
(MBA) degrees, served in different roles
such as Country Manager and Country
Representative for 23 years at JP Morgan
Bank. He brings extensive experience,
particularly in investment banking, asset
mManagement, corporate governance
and family businesses. Before his

role as the Head of the Privatization
Department within the Turkish Prime
Ministry (1989-1991), he provided Project
Engineering and Consultancy services
in the USA (1983-1989). Mr. Arikan, who
joined Dogus Group in 2014, serves as
Chairman of Dogus Energy, Advisor to
the Board of Directors of Dogus Group,
Vice Chairman of Pozitif Companies,
and Board Member of Dogus SK Private
Equity Fund. He is also a Member

of the Board of Trustees of Bogazici
University, and previously served on the
Boards of Harvard Business School's
MENA Research Center (2014-2019) and
Eisenhower Fellowships (2018-2020). Mr.
Arikan has taken an active role in various
positions, including Board Memberships
in private sector companies and several
civil society organizations, and served

as the President of Bogazici University
Alumni Association (2003-2005). Arikan,
who is the Regional President of The
Propeller Club of the US, is married with
two children.

Ozlem Denizmen KOCATEPE
Member

Ozlem Denizmen Kocatepe is a
graduate of industrial management

at Cornell University, and holds a
master’s degree from Sloan School of
Management at MIT. Ms. Denizmen
Kocatepe also attended the “Influencing
Techniques” program at Stanford,
“Leadership” program at GE Crotonville
and the “Advanced Management”
program at Harvard Business School.
Since 2000, she has served in various
positions within Dogus Group involving
Strategy, Planning, Budgeting, Business
Development and Investor Relations.
Ms. Denizmen Kocatepe is currently a
Board Member at Dogus Otomotiv AS.
In the field of community service, Ms.
Denizmen Kocatepe is the founder of
FODER (Financial Literacy Association)
as well as “Para Durumu”, a social
initiative focused on personal financing.
Ms. Denizmen Kocatepe has served as
a Board Member of Global Reporting
Initiative (GRI) since 2014. She launched
Mon.Alj, a startup that developed an
Al-based savings app (chatbot) in
September 2017.

Adalet Yasemin AKAD
Independent Member

Adalet Yasemin Akad holds a bachelor's
degree in Business Administration and a
master's in Organizational Behavior from
the University of Ottawa. After her role
as Training and Public Relations Group
Head at the Bank Association of Turkey,
she went on to serve as Deputy General
Manager - Human Resources at Osmanli
Bank, and later is-Tim Telekomunikasyon
A.S (Aria), respectively. She founded her
own consultancy firm in 2004, providing
consultancy services to many companies
on training, change management

and human resources management.
Following her role as Human Resources
and Corporate Governance Systems
Group Director at Rixos Hotels from
2009 to 2012, Ms. Akad served on the
Executive Board of Carrefoursa as

a member responsible for Human
Resources. Since 2014, she has been
serving as Executive Board Member
responsible for Human Resources at
Netas TelekomUnikasyon A.S. and Board
Member at Netas Bilisim Teknolojileri
A.S., BDH Bilisim Destek Hizmetleri San.
Tic. A.S.,, and NETRD Bilgi Teknolojileri

ve Telekomunikasyon AS. (Netas
subsidiaries). Ms. Akad is also a Board
member at Kron Telekomunikasyon
Hizmetleri AS.

Adnan MEMi$
Independent Member

Adnan Memis holds a bachelor's
degree in Economics from Istanbul
University, and a master's degree

from the same University's School

of Business Administration, Institute

of Managerial Economics. Starting

his career at Garanti Bank, he served
respectively, on the Inspection Board,
at the Germany Liaison Office and the
Accounting Department, becoming the
Loans Manager on 01.01.1985. Starting in
May 1991, he took senior management
roles at the Bank. During his term as
the Head of the Financial Restructuring
Working Group within the Banks
Association of Turkey, he designed

the program, widely known as the
Istanbul Approach. He served as a board
member and chairman in the bank’s
various subsidiaries. He is currently a
member of the High Advisory Board of
Darussafaka Society, where he served
as a Board member from 2008 to 2014.
His other memberships include the
Board of Trustees of the Cagdas Yasami
Destekleme Vakfi, the Advisory Board of
the Institute of Managerial Economics
and of various NGOs. In addition to his
roles a a shareholder and Chairmanin a
number of companies, Mr. Memis is also
the founder of the Education, Culture
and Arts Foundation.
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Executive Board Member  Executive Board Member  Executive Board Member  Executive Board Member Chief Executive Officer Executive Board Member  Executive Board Member  Executive Board Member  Executive Board Member Executive Board Member
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TURKEY’S ECONOMY AND AUTOMOTIVE SECTOR

One of the historical recession periods was experienced
by the global economy due to the Covid-19 pandemic
in 2020. The assistance provided by governments and
central banks around the world to counter the negative
effects of the pandemic has reached USD 20 trillion
throughout the year. There was a substantial rise in
state and corporate debt during the year. By the end of
2020, the International Finance Institute (IIF) expects
the global debt stock to hit USD 277 trillion and the
debt stock / GDP ratio to reach 365 percent. Because

of increased borrowing, there is a possibility of some
economies going into default in 2021. The epidemic

has also led to big damage in labor markets and
persistent unemployment concerns. The distribution of
income further worsened, inflation in many countries
increased, major capital outflows were witnessed and
investments slowed down.

Although international organizations have reported
that the global GDP will rise again in the next two
years after the sharp decline in 2020, the future of the
global economy still largely depends on the course of
the epidemic influenced over 80 million worldwide.
Vaccination programs launched on a mass scale, on
the other hand, raise the expectations that the lost in
2020 will be compensated in the coming period.

Starting to 2020 with current problems and difficulties,
Turkey's economy was heavily suffered from the
Covid-19 outbreak that seriously impacted domestic
and international markets in the first quarter of the
year. Credit and money-based expansionary policies,
which were put into practice with the aim of reviving
the economy that came to a halt, took effect in

the summer months and the economy showed a
significant recovery with a growth of 6.7% in the
third quarter of the year. With this rapid recovery,
the economy is expected to grow between 0.5%

and 1% in 2020. Despite this encouraging recovery,
the negativity of the macroeconomic indicators
induced by the Covid-19 pandemic is a warning

that 2021 will not be easy. Among these problems
are the deterioration in the balance of payments,

increasing external indebtedness, rising inflation,
increasing unemployment, the Central Bank's negative
reserves, budget deficit, volatility in exchange rates,
capital outflows, decreased investment appetite and
increasing fragility in the real sector.

The automotive industry in the world has been one of
the sectors most affected by the pandemic. Both the
contraction in production and the logistical problems
that emerged due to pandemic measures caused
disruptions in the supply chain. In 2020, the global
automotive market is expected to shrink by 16.2%
compared to the previous year, reaching 78,839 million
units. In parallel with this, total automotive production
is estimated to be 77,060 million units with a decrease
of 16.9% compared to 2019.

In contrast to the world, the automotive sector in
Turkey has reached a total market of 796.200 units,
increased by 61.8% compared to the previous year.

In this growth, the increase in individual mobility
need due to the pandemic as well as the delay in
demand from previous years and the decrease in loan
costs played an important role. In 2020, production
decreased by 11.2% t0 1,297,854 units and exports
decreased by 26.8% to 916,543 units.

The overall demand for automobiles and light
commercial vehicles grew in 2020 by 61.3 percent
compared to the previous year, reaching 772,788

units. The rise in car sales was 57.6 percent, while the
increase in sales of light commmercial vehicles was 77.2
percent. In 2020, a total of 610,109 cars and 162,679 light
commercial vehicles were sold in Turkey. Vehicles in
the A, B and C segments with low tax rates constituted
87.6% of the market. While the decline in the share of
diesel cars continued in 2020, 844 electric and 22,272
hybrid cars were sold throughout the year.

Automotive Market Sales Units (Wholesale Units)

2020 pLo) )] 2018
Passanger Vehicles 627,359 379,430 469,882
Light Commmercial Vehicles 163,723 90,195 130,104
Heavy Commercial Vehicles 16,447 7,444 1,754
TOTAL 807,529 477,069 611,740
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DOGUS OTOMOTIV IN 2020

A historical success in a challenging year!

Dogus Otomotiv adapted rapidly to changing conditions by
taking swift steps in 2020, as our social and economic lives
went through an extraordinary period due to the coronavirus
pandemic, and closed the year with a sales growth of 49.4

percent compared to 2019.

Being the representative of 11 international brands and
12 affiliated product groups, Dodus Otomotiv is Turkey'’s
leading automotive importer and distributor that
provides value to more than 100 thousand customers

a year, offers more than 80 models and provides

sales, repair and spare parts services with over 2,000
employees and over 570 customer touch points.

A strong infrastructure and a strong human
resources policy

Dogus Otomotiv has designated all its processes

and related targets for the entire value chain with a
responsible management approach. The management
of non-financial risks and the supply are included
within the scope of the strategic sustainability
management approach and with the associated
integrated compliance and risk management, which
shape our Company philosophy.

Accordingly, Dogus Otomotiv, which has an agile
organizational structure, has unceasingly continued

its activities with all its units and functions throughout
the year by adapting to the changing conditions
during the coronavirus pandemic, which has affected
the whole world in 2020 and had a great impact on
both consumer behavior an